
THE VOICE OF HVACR IN NEW YORK, NEW JERSEY, CONNECTICUT AND LONG ISLAND

Please join us at our 42nd Annual Golf Outing 
Monday, August 9th

The Village Club at Lake Success
318 Lakeville Road, Great Neck, NY 11020

(See page 4 for details) 

INSIDE THIS ISSUE:

✓ Upcoming Events:  

Sept. 2nd: “Passing the Torch”; 

Nov. 4th: “Roundtable”

✓ New MACC Member Benefits

✓ News Clips

We’re Moving Full Speed Ahead
Exciting Events… Amazing Meetings… 

Incredible New Benefits!
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From the 
President 
Hello Members!

We certainly got what we were 
hoping for… hot weather!  
Pair this with customers making 
home improvements, business 
upgrades, and old equipment 
breaking down, I am sure we 
are all very busy and looking 

forward to a restful Labor Day.  However, we are 
also very thankful and blessed to be working and 
able to enjoy the summer.  Nothing should be 
taken for granted, am I correct?

That being said, we need to take care of ourselves 
and take a break here and there.  What better way 
than to join us for the 42nd Annual MACC Golf 
Outing on Monday, August 9th at the Village Club 
at Lake Success! Play a round of golf or join us for 
cocktails, dinner, and raffles!  There are also still 
great sponsorship opportunities available! MACC 
is ecstatic to continue its yearly tradition by making 
a donation to the wonderful Make-A-Wish 
Foundation, which creates life-changing wishes 
for children with critical illnesses. Please visit our 
website, www.maccny.org, to register and for more 
information!

After more than a year away, MACC Meetings will 
resume in September! We will be hosting our first 
in person meeting since February 2020, on 
Thursday, September 2nd. For this meeting we 
will be bringing back our “Passing the Torch” 
series! Be sure to mark your calendars and help 
us make this meeting a great success! Visit our 
website for more information!

MACC recently partnered with ACCA and became 
one of its Allied Contracting Organizations (ACO). 
As one of the benefits of this partnership, MACC 
members are eligible for $100 off ACCA’s upcom-
ing Fall Meetings! In November, ACCA is hosting 
an Office & Operations Managers Forum and a 
Service Managers Forum. More information can be 
found on page 6.

Again, we thank you all for your continued support, 
and I am looking forward to seeing you at the Golf 
Outing and the upcoming meetings.  

Stay safe and enjoy the summer!

Sincerely,
Jim Padavan

THE STANDARD IN CUSTOM AND 
OEM REPLACEMENT COILS.

NATIONWIDECOILS.COM  •  1.888.COILPRO  �  24/7

Contact our NY/NJ/CT rep for a free quote:
James Filauro • 914.584.3038
james@nationwidecoils.com
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Metropolitan Air Conditioning Contractors of New York
510 Broadhollow Road, Suite 305A, Melville, NY 11747

P: 516-922-5832
info@maccny.org | www.maccny.org

www.facebook.com/maccny
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Stu Ellert, Comfort Tech Mechanical
President Elect

Dyami Plotke, Roof Services
Treasurer

Tommy Williams, USI Insurance Services
Secretary

Jimmy Moyen, First Choice Mechanical
Past President

John F. DeLillo
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MACC News is printed monthly by the Metropolitan Air Conditioning 
Contractors of New York. Questions should be directed to the appropriate 
director or committee member for assistance. While this newsletter is 
designed to provide accurate and authoritative information on the subjects 
covered, the Association is not engaged in rendering legal, accounting, or 
other professional or technical advice. Accordingly, the Association cannot 
warrant the accuracy of the information contained in this newsletter and 
disclaims any and all liability which may result from publication of or reliance 
on the information provided herein. If legal advice or other expert assistance 
or advice is required, the services of a competent, professional person 
should be sought.

Editor’s Notes 
By Anthony N. Carbone

“Mirror Mirror on the wall, who is the “fairest” of them all?”
 
Well, it certainly is not always the clients who are fair when 
they make complaints trying to ruin contractors’ reputations 
with many of these social media platforms. 
 
It just might be time for contractors to create a website that 
identifies clients that say things that are abusive and reckless 
about contractors. Many of the clients try manipulate the 
contractor’s situation by using threats on social media plat-
forms. Once upon a time, word-of-mouth abuse was more 
than enough to force contractors to satisfy clients’ requests 
and maintain a business relationship. 

Today “Johnny X” or “Sandra Y” can leave anonymous and 
at times obnoxious criticism and contort situations to justify 
their imaginary unhappiness in a technical field many don’t 
understand. The idea that many clients use the final pay-
ment to get contractors to conform to their willfulness of 
perceived satisfaction is one thing. The mystery of slinging 
mud anonymously on social media platforms is actionable.

In the air conditioning season, human nature causes people 
to ignore or wait until the hot weather occurs before calling 
for service which creates a mad rush and back log. 
 
With many HVAC outfits having limited capacity and many 
homeowners ignoring service requests because of Covid, 
double the number of calls were being experienced by 
contractors. This is causing an extraordinary back log and 
creating a lot of unhappy clients as immediate gratifica-
tion and relief from the heat gets delayed. Frustration also 
comes as HVAC contractors are finding equipment to be in 
short supply. 
 
On the converse, I do believe there are at times legitimate 
claims and situations of true dissatisfaction, but these 
complaints should not be allowed with alias names or nick- 
names. The Better Business Bureau allows themselves to 
be an intermediary in which a contractor can respond to 
a formal complaint. Most times, a reasonable solution is 
obtained. 
 
We want to know your stories and experiences in regards 
to this editorial. Send us an email or join our next event 
to exchange important industry information that can’t be 
obtained anywhere else. MACC Metro New York! 
 
Record-breaking June with extraordinary heat... keep up the 
great work! 

Anthony Carbone
Systematic Control Corp. 



Schedule:
Check-in 9:00 M
Breakfast 9:15 AM
Shotgun Start 11:30 AM
Lunch & Foursome Pictures on Course
Cocktail Hour & Putting Contest 4:00 PM
Dinner 5:00-8:00 PM

Golf Clinic:
A three-hour Golf Clinic is being offered to 
those who are beginners or anyone who is 
looking to improve their game.

Clinic – 11:30 – 1:00 PM
Lunch Break – 1:00 – 2:00 pm
Clinic – 2:00-3:30 pm

After months of anticipation and planning, the time has finally arrived for our Annual MACC Golf Outing.

When: Monday, August 9th
Where: The Village Club at Lake Success

On August.9th, MACC members, friends and associates 
will join together to play golf, network and celebrate a 
special day at our renowned ‘Golf Outing’.  

From morning through evening, we’ve planned every 
moment of the day for your pleasure:
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Tickets:
All Facilities (includes all meals)
Member - $375 / Non-Member- $475.
 
Golf Clinic – (includes all meals)
Member- $225 / Non-Member - $325
 
Putting Contest - $10 entry fee
Cocktails & Dinner Only - $150

Open Sponsorship Opportunities include:

Tee Sponsor $325

Hole Sponsor $450

Breakfast Sponsor $750

Lunch Sponsor $750

Cocktail Hour $750

We’ve made this day even more meaningful by once again donating 
$2,500 to the Make-A-Wish Foundation, a non-profit organization that 
creates life-changing wishes for children with a critical illness.
 

Please be sure to check the MACC website frequently for updates, additional information, and 
registration at www.maccny.org. 
 
Don’t wait another moment.  If you have not yet registered for our most popular event of the year, 
do it today!

Please Join Us at the MACC 42nd Annual 
Golf Outing!



Coming Soon
Membership Meeting: “Passing the Torch”
When: September 2nd, 2021
Where: To be announced

As this issue goes to print, we are in the final planning stages of our September meeting, “Passing the 
Torch.”

The topic centers around the importance of business succession planning and ensuring that your business 
continues to survive and thrive for future generations.  

Our panel of industry experts will discuss succession planning, business valuation and passing the torch to 
the next generation, addressing the probable and potential issues impacting the value of your business, 
and the ways to achieve your long-term business vision. 

Industry Roundtable Meeting                                                                                                  
When: November 4th, 2021                                                                                                  
Where: To be Announced

The popular MACC Roundtable is back!
Our November Roundtable will embrace the tradition we began a number of years ago, combining a 
fantastic dinner together with the comradery of friends and business associates. Sharing ideas… relating 
war stories … presenting topics of relevance and importance to all of us.  Everyone is invited to share their 
thoughts and opinions on the topics presented throughout the evening.

Further details for our September and November meetings will be announced shortly! Please check the 
MACC website – www.maccny.org - for the most up to date information and to register for these meetings!
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We are excited to tell you about the incredible savings available 

to MACC Members in the months ahead! 

MACC recently became one of ACCA’s Allied Contracting 

Organizations (ACO). As part of our collaborative partnership with ACCA , you can now enjoy a wide variety 

of benefits ranging from savings on many products and services to educational programs,  special events, 

meetings, online training programs, training materials, and more.

From technician training and QA Accreditation to publications and marketing, you can access a wide variety of 

money-saving discounts, including the upcoming Fall Meetings in New Orleans. 

Consider Attending these ACCA Fall Meetings!

Office & Operations Managers Forum - November 1-2, 2021

Running a service business involves some unique business challenges, but you are not alone. Let your fellow 

contractors share their struggles and success with you at the Office & Operations Managers Forum. From finding 

the right employees, scheduling the right jobs, and implementing the right technology to dealing with customer 

(and employee) complaints, refereeing disputes between teams, managing inventory, and just plain getting 

everything done when it’s supposed to be done…this meeting covers it all. 

Service Managers Forum - November 2-3, 2021

Providing excellent service, day in and day out, to each and every customer, requires effort, planning, and 

leadership. The Service Managers Forum started out fourteen years ago as a small niche meeting for new 

Service Managers. It has grown into one of the most successful annual contractor conferences of any kind. 

Our presenters come from the front lines of contracting – business owners, service leaders, and other industry 

experts – who know how to beat competition, because they do it every day.

These meetings are designed to save you money, enhance your knowledge, and improve your profitability. 

Members of both ACCA and MACC can combine discounts and save as much as $300 off event registration 

and up to 35% online. 

MACC Members Use Promo Code MACC100 For $100 Off ACCA’s Fall Meetings
New Orleans Marriott | New Orleans, LA

Visit www.acca.org/fallmeetings to register!
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New MACC Member Benefit: 
Discounted Services from PS Digital
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PS Digital, a Long-Island based Digital Marketing Company, has joined forces with MACC, offering members a 
wide range of discounted digital services.

We interviewed Senior Account Executive Brian LeDonne, who clarified the key benefits of working with 
PS Digital and a brief description of Digital Marketing.

MACC:  Who is PS Digital?  
Brian: We are a locally-operated, full-service Digital Marketing Agency providing many online solutions.  We 
specialize in the Home-Services industry including HVAC and Plumbing.  All of our work is done in-house, right here 
in Hauppauge, Long Island, NY.  Everyone at PS Digital was either born or raised on Long Island hence we know the 
Long Island & NYC Market thoroughly. 

MACC: How does digital marketing differ from traditional marketing and what are the key benefits?
Brian:  Today, virtually everyone is connected online, especially post-pandemic.  Online Marketing Campaigns can 
be changed quickly and cost-effectively. Tracking and reporting are straightforward and simple. Above all, online 
marketing is easily accessible aka at your customers fingertips. It is generally performance based, for example, you 
only pay when someone either SEEs your ad, CLICKs on your ad, OR the best option – CALLs your ad. 

MACC: What are the most important components of digital marketing?
Brian:  Building a solid online presence involves these Five (5) basic fundamentals: a Logo, an Optimized Google 
My Business Page, a Mobile-Friendly Website, 5-Star Reviews / Positive Reputation, and lastly SEM (Search Engine 
Marketing / Google Ads) – driving relevant traffic / leads to your website.  

MACC: What are the main points you want to emphasize to MACC Members?
Brian: Based on the type of customers you want, we can drive those specific leads to your company.  Google Ads 
is a highly-effective platform to be on, when designed thoughtfully and correctly.  We strategically target the type of 
service(s) you want in the specific area you want to generate more leads from.  Drive them to your website and from 
there convert them to either a phone call or form fill.  Another great option is Local Service Ads which is a relatively 
new product from Google and only available to certain industries such as the HVAC, Plumbing, Electrical Businesses.  
People use Google like they used to use the yellow pages. IF you want 
marketing that has the best performance and results, then intelligently 
designed online campaigns is where you should be prioritizing your 
marketing dollars.

MACC: What types of discounts are you offering to MACC member?
Brian: A few of our services/products are complimentary to all current 
MACC Members’. In addition, Members can receive a FREE consult 
based on your current online strategy and presence.  Lastly everything 
else we offer is highly discounted:  Logo Design; Google & Facebook 
Business Page Optimization, Website Design, Review/Reputation 
Management tools, Google Ads / SEM, SEO and much more.

For further information, please email Brian at: Brian.LeDonne
@PSDigitalLI.com or call his Direct Office Line at 631-828-6629 or 
Cell at 917-861-5858.



(Continued on page 15)
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ASHRAE Supports USGBC IAQ Schools Survey and Report 
With technical support from ASHRAE, the Center for Green Schools at the U.S. Green Building Council (USGBS) 
published a new report on indoor air quality (IAQ) measures that schools have taken in response to the pandemic.

The report titled “Preparation in the Pandemic: How Schools Implemented Air Quality Measures to Protect 
Occupants from COVID-19,” presents the survey responses of school districts representing more than 4,000 
schools serving over 2.5 million students in 24 states, on the protocols and operations plans implemented to 
mitigate the spread of COVID-19.

“Maintaining proper ventilation and good indoor air quality are vital in keeping school buildings healthy and 
operating as energy efficiently as possible,” said 2020-21 ASHRAE President Charles E. Gulledge III, P.E. 
“This report provides a wide-scale, foundational framework to school leaders and lawmakers alike towards the 
implementation of new building design guidelines and to advance health and sustainability goals, while instilling 
confidence in the places where people learn.”

The report is the only known national view of air quality measures implemented in schools during the pandemic. 
It highlights what school districts have prioritized, which actions they have taken, how they have made decisions 
and what the consequences have been. The results of the survey show that schools have implemented some 
protective measures to improve IAQ, prioritizing ventilation and filtration to reduce the transmission of the virus. 
However, school districts still have unmet needs and face numerous challenges related to costs and outdated 
building infrastructure.

“Indoor air quality continues to be a critical concern as more teachers and students are returning to the class-
room,” said Anisa Heming, Director of the Center for Green Schools at USGBC. “Increasing clean air circulation 
for our teachers and students is vital to promoting public health and is a key green building strategy for school 
buildings. Our aim with this report is to inform policymakers and nonprofits that support our schools of the 
challenges that our education institutions face in combatting the spread of COVID-19, particularly given the 
deficient state of many school buildings across the country.”

Additional findings from the survey include:
• The most-frequently cited challenge to implementing protective air quality measures at schools was that school  
   buildings were not designed to support the strategies that were being recommended.
• School districts that have been able to act have leaned heavily on their mechanical systems, such as increasing    
   air supply through HVAC systems or upgrading filters to implement protective air quality measures for students  
   and teachers.
• Only two-thirds of respondents were regularly monitoring IAQ before the pandemic, indicating that providing  
   time, staff, and funding for regular monitoring and data collection has not been a priority for many districts in    
   the past.
• Respondents want to continue the measures implemented during the pandemic, citing student and teacher     
   health. Seventy percent of school districts plan to continue some or all of the strategies they’ve implemented.

“As schools re-open and develop health and safety plans to mitigate airborne transmission of COVID-19, many 
are prioritizing and upgrading current HVAC systems to provide the highest indoor air quality for building 
occupants,” said Corey Metzger, ASHRAE Epidemic Task Force Schools team lead. “We know that improved 
indoor air quality has a positive impact on student performance and general well-being and I’m hopeful that 
more schools will consider and implement the guidance provided by ASHRAE.”

To download the full report, visit ashrae.org/COVID19.

IN THE NEWS



BROOKLYN
718-257-3347

FARMINGDALE
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Statement from Stuart S. Zisholtz, Esq.

RECOVERING DELAY CLAIMS AND COLLECTING LOSS PROFITS

Many construction projects are delayed for various reasons. The pandemic caused numerous delays, changes, 
impact claims, increased costs, etc., which resulted in subcontractors being at the mercy of the general 
contractor and/or the owner. The question is, do the subcontractors have any rights if they were delayed 
or impacted during the pandemic period?

A delay claim is recoverable in certain circumstances. A contractor can recover from the owner additional 
costs for an extended period of time. Many contracts, however, contain a “no damage for delay” clause which 
prevents the recovery by a contractor against the owner for delays. If, however, the contract does not contain a 
“no damage for delay” clause, then a party may be able to recover certain damages for delays.

In order to recover for such a delay or impact claim, the contractor must prove specific damages. The 
contractor must show the additional costs associated with the claim, that the contractor did not cause the 
delays, that the damages are real and that the parties could not have expected or anticipated to incur such 
damages at the time the contract was executed. If these items are established, then the contractor may be 
able to collect from the owner the damages sustained by the delay. 

The other issue is whether a contractor is responsible to the owner when the job is extended for an inordinate 
amount of time. Can an owner recover from a contractor lost profits for delays caused by the contractor?

The Appellate Division, First Department, has held that an owner must demonstrate that at the time the
construction contract was executed, the parties contemplated economic loss as a potential basis for damages 
in the event of delays. To do this, the contract must have a “time of the essence” clause. The contract must 
also have a clause addressing the expected damages in the event the contract is not completed by a 
specified time. While a contract may have a completion date, it must state that time is of the essence. 
Incorporating a completion date in the contract does not, by itself, make time of the essence. Failure to 
incorporate those items in the construction contract will prohibit an owner from recovering for 
loss profits.

Once liability is proven, the owner must establish, with reasonable certainty, its lost profits. Speculation is not 
enough when proving lost profits. The owner must be able to establish real damages when attempting to 
collect lost profits. He must come forward with actual damages and with proof of loss profits in order to be 
entitled to damages from the contractor. 

During the pandemic, many businesses, including developers and contractors, were shut down. 
Many construction projects were 
delayed and costs were incurred. 
It remains to be seen whether 
such delays and impact claims 
will be successful once the
projects are completed and 
damages are calculated. 

Never let your lien time run out!

For a free copy of our Sixth 
Edition pamphlet pertaining to 
mechanic’s liens and payment 
bond claims, kindly contact us.

ZISHOLTZ & ZISHOLTZ, LLP
200 Garden City Plaza 
Suite 408
Garden City, New York 11530
(516) 741-2200
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Don’t Forget to Sign up for NPP & Access 
Valuable Discounts!
MACC is a partner of National Purchasing Partners (NPP), a savings 

provider for businesses and their employees nationwide, providing top 

discounts and special B2B pricing on thousands of items for both work 

and play.

 

MACC members and their employees can enjoy exclusive pricing and 

access discounts on such brands as Verizon, HP, Cintas, IMPAC, Staples Priceline, American Express and more.  

 

Please know that your purchases make a big difference in supporting lifesaving medical research.  NPP is 

owned by non-profit hospitals and a substantial portion of NPP proceeds help support medical research at 

Benaroya Research Institute at Virginia Mason in Seattle, WA. 

 

MACC members start using your benefits today!  Sign up at https://mynpp.com/association/macc/ 



NJ46Whelan Road East Rutherford, 07073
(973) 473 7527 | sales@brookaire.com

www.brookaire.com

Custom size pleated filters
delivered within 48 hours!

Technicians’ Travel Time•Reduce
Your Fleet Size•Reduce

More Done With Less Techs•Get

JOB SITE DELIVERY

FAST. ACCURATE. TRUSTED FOR YEARS!47

We make any S imp l y con t a c t
u s v i a ema i l we ’ l l t a ke
c a re o f

f a s t !a nd
reque s t

s i z e , i n any quanti t y , we do i t
o r phone w i t h you r cu s t om fi l t e r and

the re s t !

Le ad T ime : On Spec i a l S i z e P l e a t ed F i l t e r s !



  sales@dvachvac.com 
  www.stelpro.com/en/
  PH: 516‐256‐3131

STELPRO IS YOUR BEST SOURCE FOR ELECTRIC HEATING PRODUCTS ‐ CUSTOM DUCT 
HEATERS ‐MAKE UP AIR ‐ UNIT HEATERS ‐WALL HEATERS ‐ FREEZE PROTECTION & 

MORE.. CONTACT US TODAY
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As a leading insurance provider for 
HVAC Contractors in the New York 
Metro area, USI’s Long Island office 
brings over 35 years of industry 
experience to your team. Our 
dedicated Construction Insurance 
Specialists provide top quality risk 
management with bottom line 
benefits to deliver individualized 
solutions.  
 
Contact:  
Frank Abbatiello & Tommy Williams 
Tel: 516-419-4095 
Fax: 610-537-4187 
Email: Tommy.Williams@usi.com 

Trust. Expertise. Commitment 
Risk Management Solutions for HVAC Contractors 

Specializing in  

Insurance Programs 

For the HVAC Industry for 
over 35 Years 



Revenue Associated with Residential HVAC Equipment Is 
Expected to Grow from $136 Billion in 2019 to $199 Billion 
in 2028
A new report from Navigant Research analyzes the global market for residential HVAC systems, with a focus on 
innovations in the equipment, providing forecasts for revenue and unit shipments through 2028. 

Growing pressures from standards bodies, regulators, and consumers are pushing the residential HVAC industry 
toward greater energy efficiency. More stringent building codes, broad carbon reduction goals, and a desire for 
increased innovation, are expected to reshape the market in coming years. Click to tweet: According to a new report 
from @NavigantRSRCH, revenue associated with residential HVAC equipment to grow from $136.4 billion in 2019 to 
$199.3 billion in 2028, at a compound annual growth rate (CAGR) of 4.3% globally. 

“Consumers who have a growing awareness about advanced technologies in HVAC systems and a willingness to 
explore their options for more efficiently heating and cooling their homes have power in this evolving market,” 
Neil Strother, principal research analyst with Navigant Research. “These customers are willing to pay more for higher 
efficiency systems upfront if it means lower ongoing bills and a cleaner environment in the longer run.”

HVAC vendors that are aware of this changing dynamic are innovating a variety of options to answer consumer 
demand. According to the report, global manufacturers are competing for market share and developing advanced 
systems to differentiate their products from rivals. 

The report, Residential Heating and Cooling Innovations, analyzes the global market for residential HVAC systems, 
with a focus on innovations in the equipment, like ductless heat pumps and the efficiency of mini-split systems. The 
study provides regional overviews of the forces influencing the residential HVAC market in different global regions 
such as Europe, Asia Pacific, Latin America, and the Middle East & Africa. Global market forecasts for revenue and 
unit shipments extend through 2028. The report also analyzes product alternatives such as geothermal systems and 
micro combined heat and power. An Executive Summary of the report is available for free download on the Navigant 
Research website.

New Carrier Smart Air Purifier with HEPA Filter Allows 
Homeowners to Monitor Indoor Air Quality from Anywhere
Carrier has launched its new Wi-Fi-enabled smart air purifier, a simple, cost-effective way to improve the quality of 
indoor air in almost any room of a home or apartment – and the newest offering in Carrier’s Healthy Homes Program. 
The Carrier smart air purifier continuously samples incoming air, measures levels of pollution and indicates air quality 
with an easy-to-read LED screen. Additionally, the Carrier Home app[1]allows homeowners to create a healthier home 
from anywhere. Carrier is a part of Carrier Global Corporation (NYSE: CARR), the leading global provider of healthy, 
safe and sustainable building and cold chain solutions.  

The new smart air purifier combines three different filtration technologies to create healthier indoor air. First, a pre-
filter removes large airborne particles like dust, dirt and pet dander. Then, an advanced high-efficiency HEPA filter 
captures 99.97% of particles size 0.3 microns, such as pollen, smoke and other allergens. Finally, an activated carbon 
filter removes odors in spaces up to 550 square feet (XL size).

15
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DEDICATED TO THE SUCCESS OF OUR HVAC PARTNERS
Wholesale Distributors Serving NY/ NJ 

Air Conditioning & Heating  

102 Lauman Lane 
Hicksville, New York 11801 
516.931.6500  

80 13th Avenue, Suite 6 
Ronkonkoma, New York 11779 
631.981.4000

36 20th Street, Bldg 6 
Brooklyn, New York 11232 
718.499.2224

5-15 54th Avenue 
Long Island City , New York 11101 

718.937.7300 

175 Clearbrook Road
Elmsford, New York 10523

914.592.0020

26 Enterprise Zone Drive
Riverhead, New York 11901

631.461.4020

On Smart Auto Mode, the smart air purifier automatically 
adjusts between 18 fan speeds based on the air quality 
level in the room – delivering cleaner air more efficiently. 
Ideal for bedrooms, family rooms, playrooms, home 
offices or any other area of the home needing cleaner air, 
the smart air purifier has been independently tested and 
certified by the Association of Home Appliance 
Manufactures (AHAM) to have a high clean air delivery 
rate (CADR).

The Carrier Home app displays indoor concentration 
levels of particulate matter down to 2.5 micrometers, 
which are fine particles that are 30 times smaller than the 
human hair. In addition, consumers can also monitor their 
levels of Total Volatile Organic Compounds (TVOCs) and 
control the fan speed of their Carrier smart air purifier. 
The app also monitors filter life and can direct users to 
CarrierAtHome.com when it’s time to purchase a 
replacement filter. In addition, the Carrier smart air purifier 
is compatible with Amazon Alexa or Google Assistant-
enabled devices for voice control.

“We’re pleased to announce the launch of our new 
smart room air purifier and we know it will offer 
consumers increased peace of mind by providing the 
ability to monitor their indoor air quality from any-
where,” said Justin Keppy, President, NA Residential 
& Light Commercial, Carrier. “Indoor air quality has 
become a priority for many people, and we’re excited 
to be able to offer this affordable, effective solution as 
part of our Healthy Homes portfolio. Innovation is in 
our DNA and we’ll continue developing products that 
will meet the demand of our customers.”  

The smart air purifier is just one of the products among 
a number of solutions offered through Carrier’s Healthy 
Homes Program that can aid in addressing indoor air 
quality. Other offerings include HVAC system filters 
with high MERV ratings; UV lights installed inside 
HVAC equipment; as well as humidifiers and 
dehumidifiers to help control humidity levels in the 
home which can help increase comfort and potentially 
save on utilities.

IN THE NEWS (Continued from page 15)
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Brooklyn
Fan & Blower

Sales Co. Inc.

60-20 34th Avenue
Woodside, NY 11377
Phone/Fax: 718-899-9090 
email:  rich@brooklynfan.com

Energy Management Systems

p: (631) 653-9124
f: (631) 653-9177
e: kevin@countyenergycontrol.com

429 Montauk Hwy - POB 780
East Quogue  NY 11942
www.countyenergycontrol.com 

Kevin Cirincione
President

County Energy Controls, Inc.
County Pneumatic Controls, LLC

Association Development Services
An Association Management Company

Specializing in Trade Associations

Financial Management • Membership Development • Meeting & Event Planning
  Virtual Programming • Creative Services • General Administration

516-677-5183 • INFO@ASSOCIATIONDEV.COM
WWW.ASSOCIATIONDEV.COM

Contact ADS Today!

OUR FINANCIAL & BUSINESS 
APPROACH WILL EMPOWER YOUR 

TRADE ASSOCIATION TO OFFER THE 
HIGHEST VALUE TO MEMBERS

HVAC continues to play a critical
role and Carrier is at the forefront.
In 2020, we developed the OptiClean™ 
Dual-Mode Air Scrubber & Negative Air 
Machine to help support infectious isolation 
rooms in hospitals. It’s also a perfect solution 
for classrooms, restaurants and stores.

OptiClean™ was named by TIME one of their 
100 Best Inventions of 2020 recognizing 
ground-breaking inventions that make the 
world better and smarter.

#HealthierAir #Healthier Buildings

Contact CE for details: CEnortheast.com



Water Treatment &  
Maintenance Services
Cooling Water
Boiler Water
Domestic/Potable Water
Domestic Water Legionella Testing
Glycol (Install/Removal)
Sand Filter (Maintenance/Re-bedding) 
Water Quality Programs

Cleaning & Disinfection Services
Boiler Cleanings (Boil-outs)
Boiler Fireside Cleanings 
Chiller Cleanings
Coil Cleanings (Air Cooled/Water Cooled)
Cooling Tower Cleanings
Cooling Tower Disinfections
Domestic Water Disinfection
Grease Hood Cleanings
Duct Cleanings
Heat Exchange Cleanings
Ice Machine Cleanings
Multi Stack Cleanings
Pipe Cleanings

Restore & Repair Services
Cooling Tower Refurbishments
Domestic House Tanks

Roy Bernheimer, Sr. Corporate Account Manager 
516.779.2266  |  roy.bernheimer@ecolab.com
Ecolab, Nalco Water and the logos are trademarks of Ecolab USA Inc. 
©2020 Ecolab USA Inc. All Rights Reserved 05/20

Ancillary Services from  
the Global Leader  
in Water Management
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 Tremendous Inventory   Superior Customer Service  Competitive Pricing  
Fast Daily Delivery  National Buying Power With Local Ownership 

 Shop 24 Hours   Knowledgeable Counter Staff  
Convenient Locations  Great Value   

 

WE MAKE DOING BUSINESS EASY! 
 

Need help with plans and specs? 
Let our expert Engineering Department assist you with  

all your commercial applications. 
We’ll walk you through the process.   

Call the Farmingdale branch for all your engineering needs. 
 Brooklyn, NY      Baldwin, NY            Bohemia, NY        Farmingdale, NY    
 P: 718-252-2700          P: 516-223-5511       P: 631-567-4800      P:631-293-2566         
 
New Hyde Park, NY   Manhattan, NY      Stamford, CT         Milford, CT         Hartford, CT 
P: 516-216-1810          P: 212-203-3808       P: 203-359-2626      P: 203-882-5550       P: 860-727-9699
     

 

PARTS   SUPPLIES   EQUIPMENT 
WE STAND BEHIND IT ALL 



 
CE provides the right mix of equipment brands, 
aftermarket parts and supplies for residential and 
commercial projects of any size.

Interested in becoming a Carrier or Bryant Dealer?
Contact one of our branches today.

Visit Us Online: CEnortheast.com

BOHEMIA
21 Crossways East
631-588-2181

ELMSFORD
1 Westchester Plaza
914-593-7160

LONG ISLAND CITY
52-01 29th St
718-472-0200

MINEOLA
23 Roselle Street
516-941-0130



METROPOLITAN AIR CONDITIONING
CONTRACTORS OF NEW YORK (MACC)
Formerly Air Conditioning Contractors Association - NY Chapter
510 Broadhollow Road, Suite 305A
Melville, NY 11747
516-922-5832 / www.maccny.org
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REME HALO® by RGF®

• Increased Ionized Hydro-Peroxide Output 
• New Enhanced Catalyst with Zinc for Faster Kill Rates 
• Easier, Faster, No Tool Cell Replacement

The REME HALO® by RGF® is the next generation of IAQ technology. RGF® has 
redesigned its REME HVAC unit with higher Ionized Hydro-Peroxide Output, which provides faster 
kill rates for microbes in the air as well as on surfaces. Also, this higher output drops more particulates 
from the air, bringing relief to those who suffer from allergies and other respiratory issues.

For more details contact your local ABCO Sales Team. 
Call 718-937-9000 or visit www.ABCOhvacr.com


